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THE PROPOSAL OF THE METHOD OF UTILIZING FREE DESCRIPTION DATA
TO UNDERSTAND CITIZEN’SNEEDS AND DISSAISFACTION FOR ROAD

Shinji TAKATA

The research purpose is proposing the method of utilizing free description datato understand citizen's opinion for road
(research object is driver)---Concretely 1.Quantitating dissatisfaction and needs 2.Extracting more concrete contents

3.Searching new problems---.

The quantification points are 1.0pinion number 2.Sentence number 3.Strength of
representation. Particularly, in the strength of representation, | make the hearing research to quantify them. And | measure
important extracting opinions. Then | make it appear that the most important opinion is the administration
action---Efficiency and transparency in the plan process-—--. Additionally | compare this result with 5points scale rating
data. | clear up that there are gaps between administration and citizen's important point. Then | affirm that we can use free
description data tofind problems.



